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INTRODUCTION 
Wind Energy Network magazine 
is aimed exclusively at key 
decision makers specifically in 
the wind energy industry and our 
readership comprises of CEOs, 
Marketing & Sales Managers, 
Technical Advisors and General 
Managers. 

We offer targeted marketing 
and our subscribers are from all 
aspects of the wind energy supply 
chain. They range from the largest 
multi-nationals, established in the 
industry for years, to companies 
diversifying into the wind industry 
for the first time. 

They are geographically located 
within the UK, across Europe and 
beyond. All information is free to 
access and free to subscribe.

WIND ENERGY NETWORK 
COMPRISES OF...

MAGAZINE 
bi-monthly, six 
issues per year

SUPPLY CHAIN 
REGISTER   
over 3,500 
companies listed by 
their specialisms, 
plus by A-Z 

LIMITLESS ONLINE 
INFO 
interactive links 
giving more 
information about 
the companies in 
the industry 

EVENTS 
CALENDAR  
‘must attend’ events

COMMUNICATION HUB FOR THE WIND ENERGY INDUSTRY
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ABOUT THE MAGAZINE 
The magazine is features-led and every edition contains news and articles relevant to the wind industry. Our 
emphasis is on providing good quality and interesting editorial to create a magazine which is well respected by 
our readers. Contributions are always sought from companies and industry experts. We will gladly help you plan in 
editorial to form part of your annual marketing mix. 

The interactive links throughout the magazine lead to additional supporting information to give our readership  
a highly informative experience and relevant information at their fingertips.

• Bi-monthly magazine with regular information reaching your core audience

• Features led, showcasing your company’s expertise in this area

• Readership: CEOs, Marketing & Sales Managers, Technical Advisors and General Managers.

• Average 20,000+ online views each month   

• Unique interactive digital contact links/QR codes taking our readers to your digital information, 
enriching the articles with extra information. You can track the responses you get

• Genuine editorial — the magazine is filled with interesting articles from experts in their field from 
the whole wind industry supply chain meaning that it is widely read and respected

• No charge for editorial which means free publicity as part of your marketing

MAGAZINE DISTRIBUTION

 » UK

 » EUROPE

 » REST OF THE WORLD

47%

20%

33%

ONLINE GLOBAL SUPPLY CHAIN REGISTER 
We have an online directory of 1,000s of companies working in the wind sector covering all tiers from owner/
operators all the way down to manufacturers/suppliers of nuts and bolts. The companies and organisations have 
been collected from over 11 years working within the sector and the register is an invaluable interactive tool in 
assisting communication throughout the industry.  
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 » Up to three links/icons at 
the end of your editorial 
to more information. 

 » The link/icon can be to 
anything digital such as 
website, testimonials,  
brochures, white papers, 
contact information, mini  

CV’s, vacancies, case 
studies, videos, charts 
and much more.

 » Access the stats on the 
views from your own 
analytics.

 » If you write longer 
articles we can abridge 

the text to appear in the 
magazine. We will  host 
the full article and add a 
link to it. Therefore you 
are not having to cut your 
story short.

Having interactive links prioritises your editorial in the  
magazine over those without the links

COST:
1 EDITION  (2 MONTHS ONLINE)   £350
6 EDITIONS  (1 YEAR ONLINE)   £1850

ENHANCE AND MAKE THE 
MOST OF YOUR EDITORIAL 
IN THE MAGAZINE. 
Up to three links/icons to additional 
information about your company gives our 
readers just what they need to see at a time 
when they are interested in learning more 
about your company’s services.

Click the icon to 
take you straight 
to your website.

Click the icon to 
take you straight 
to your brochure.

Click the icon  
to play a video.

          WE’VE ADVERTISED IN OTHER PUBLICATIONS IN THE 
PAST, HOWEVER WE’VE CERTAINLY SEEN OUR BEST RESULTS 
FROM OUR CAMPAIGNS WITH WIND ENERGY NETWORK. WE’VE 
RECEIVED NUMEROUS NEW LEADS AND ENQUIRIES OFF THE 
BACK OF OUR ARTICLES AND ADVERTS. 
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Specifically, Orkney’s offshore wind 
offering has gone from strength 
to strength in recent years. The 
announcement of ScotWind by Crown 
Estate Scotland attracted 70 bids 
from major oil, utility and investment 
funds to secure developments in 15 
locations around the east, northeast, 
northern and western coast of 
Scotland.

Masterplan 
Orkney Harbours developed a 
Masterplan, launched in 2020, a 
large part of which focuses on 
offshore wind and renewable 
energy. ScotWind’s impact on OH’s 
Masterplan has been immeasurable 
this year. 
 
The OH Masterplan has been created 
with the local community at its 
heart, outlining a journey towards 
better opportunities. Not only will 
the Masterplan safeguard existing 
jobs, but it will also create new 
ones, providing career opportunities 

across the entire archipelago. The 
Masterplan is an ambitious blueprint 
that provides a framework for the 
long-term future of the islands. 

Long-term benefits
By improving and expanding existing 
harbours and marine assets, the 
benefits of ScotWind and the 
Masterplan don’t stop at production 
of offshore wind energy but put in 
place new systems which will lead 
to a creation of long-term jobs and 
economic benefits at both a local and 
national level.
 
Orkney continues to prove itself 
as leading on port infrastructure 
by building new facilities. In July 
2022, OH joined the Offshore Wind 
Ports Platform, widening the global 
audience and increasing awareness 
surrounding the innovation across the 
Scottish islands. The construction of 
new deep-water quays will provide 
a foundation for current and future 
developers to pitch round Orkney’s 

waters and create a new generation 
of green and carbon-free energy 
alternatives. 

Support
Paul Olvhoj, business development 
manager at OH commented: “Our 
Masterplan clearly shows how 
Orkney can support the whole life 
cycle of windfarm development from 
assembly, installation, marshalling, 
operations and maintenance through 
to decommissioning.”

Orkney Harbours

Europe’s largest 
natural harbour

Click the icons to learn more

Website

Brochure

Email

Orkney continues its acceleration as a leader in the global renewable 
market and home to Europe’s largest natural harbour, Orkney Harbours 
(OH) – the islands in the north of Scotland with their unique geography 
presents an indigenous source of solar, wave and wind power
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Renewable energy is often sourced 
far from the consumer, a major 
factor in influencing what projects 
can go ahead, the amount of energy 
delivered and cost. It is clear there is 
no lack of renewable energy resource, 
but difficulty can lay in getting the 
energy to the consumer efficiently, 
ensuring the supply is reliable and 
secure whilst reducing cost.

Xlinks – the game changer
Xlinks’ Morocco – UK Power Project 
promises to overcome the difficulties 
presented above, making the transfer 
of long distant energy supply secure, 
reliable and cost effective. 

It will do so by harnessing high 
energy wind and high energy solar 
into a predictable, reliable average of 
20 hours per day supply of electricity, 
on a par with the energy output of the 

UK’s largest nuclear power station 
under construction, yet the electricity 
will be generated in Morocco.

Why Morocco?
Over the last 10 years, Morocco has 
become an international renewable 
energy leader, developing innovative 
projects such as the Noor Ouarzazate 
Complex, which holds the largest 
concentrated solar power project. 
The country’s framework fosters 
renewable energy investment. 

Morocco is blessed with excellent 
solar and onshore wind resources 
thanks to consistent daylight hours, 
high solar intensity, and wind speed. 
It has the third highest Global 
Horizontal Irradiance (GHI) in North 
Africa, 20% greater than Spain’s GHI 
(highest GHI in EU) and over twice 
that of the UK. 

It has high solar intensity (34% solar 
load vs 11% in UK) and wind speed 
(52% wind load vs 31% average in UK), 
and Morocco’s shortest winter day 
still offers more than 10 hours of 
sunlight. Supporting the wind and 

solar resources shall be an onsite 
20GWH/5GW battery storage system, 
ensuring reliability of the electricity 
supply.

Location
The Xlinks power generation shall be 
located in the Guelmim Oued Noun 
region in the south with a consistent part 
of generation investment made locally. 
The project will require the production of 
locally manufactured components, 
creating nearly 10,000 jobs during 
construction, of which 2,000 will become 
permanent and it is expected that the 
remaining jobs will roll onto future 
projects once this project is complete.

The in-country expertise will 
support the Xlinks project, with 
local and national coordination 
creating new social and economic 
development opportunities to the 

benefit of local populations, and 
collaboration in other areas such 
as training, education and industry. 
Internationally, the relationship 
between Morocco and the UK will 
continue to strengthen.

Direct connection
Xlinks will exclusively connect 
directly to Britain’s electricity grid via 
four undersea High-Voltage Direct 
Current (HVDC) cables. The 3,800km 
HVDC cable route will be laid in 
waters skirting the coasts of Portugal, 
Spain and France before linking to 
Britain’s electricity network via two 
1.8GW connections in Devon. Most of 
the HVDC cable will be buried under 
the seabed in water depths of 100-
250m, with a maximum depth to be 
around 700m.

Having established experience 
supporting several of the worlds’ 
largest HVDC subsea cable projects 
as specialist marine consultants, 
4C Offshore (a TGS company) 
has been awarded the onshore 
client representative role to 
provide technical support and the 

management of survey data, quality 
control/assurance, and data storage.

Proven technology
The Xlinks project utilises all 
proven technology – but at an 
unprecedented and hugely ambitious 
scale. Over 15,000km of HVDC cable 
will be manufactured by XLCC to 
ensure the supply essential to the 
project’s success. XLCC will provide 
approximately 900 new, permanent 
regional jobs by 2025. 

This major investment in Britain’s new 
HVDC cable industry will also fuel a 
supply chain ecosystem including 
steel manufacturing, local fabrication, 
factory construction and fit outs, 
shipbuilding for a cable laying vessel 
and support services for factories. 
Agreements for factories to be 
located in Hunterston and the North 
East have been signed with planning 
permission approved for the first 
factory at Hunterston. 

3.6GW – £48/MWh 
Once up and running, the Xlinks 
project will transmit the 3.6GW 
electricity generated in Morocco 
at an anticipated £48/MWh 
(comparable with many new offshore 
wind projects), with subsea cable 
significantly longer than existing 
interconnectors. 

This project is set to show the world 
that renewable energy can be reliable, 
stable, predictable, efficient and cost 
effective.

Power project
The Morocco – UK Power Project is 
an investment in the future of both 
countries, bringing amazing benefits 
to both. Xlinks demonstrates the 
potential of a future where renewable 
energy is cheaper than oil and gas, 
more reliable and more predictable.

The UK’s exclusive supply to 
predictable, reliable renewable 
energy.

4C Offshore

Intercontinental 
renewable electricity 
– 3,800km to the UK
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Recent constraints 
to global oil and gas 
supplies have made 

them both expensive 
and unreliable – 

similar criticisms 
have been previously 

levelled at offshore 
wind, onshore wind 
and solar for years
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Click the icons to learn more

OW Enquiries

News

market consultancy

MINI SPONSORSHIP - 2 PAGES
Sponsorship of a mini feature offers a great opportunity for your company to be seen as the champion in your particular field of expertise. 
You will have a double page spread which you can use flexibly, perhaps to run a thought leadership article or a technical piece. Your 
branding will appear at the side of each page and links to up to three places will be added (website/video/brochure for example), 
directing our readers straight to your information, so you can monitor the response.

ICON/LINK straight through to 
your website, brochure, longer 

article, social media, video, 
email etc

Double page editorial

COST:   £950

Your branding down side of each page

MAGAZINE FEATURE SPONSORSHIPS
Each edition of the magazine contains a number of different editorial features and opportunities. Each feature contains an  
in-depth spotlight on an area of interest and importance to the industry. Sponsorship of a feature offers a great opportunity for your 
company to be seen as the champion in your particular field.  

• Your branding on every page of the feature placing you as the leader in your field
• Whole feature designed in your company colours creating brand awareness and recognition
• First double page spread for your editorial and inclusion of eye-catching, strong imagery
• Up to 3 interactive links/icons to more information added at the end of your article offering our readers an easy method of learning 

more about your company and its expertise
• PDF of your article for you to use in your wider marketing (have it printed/upload to your website/email out etc), making your 

marketing spend work harder
• Link to your website in our forthcoming features list
• Statistics on the views available through your own analytics

Your logo

website

brochure

video
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Vaisala understands the potential, 
and the stakes, of this evolution, 
which is why they are enabling the 
wind industry to embrace not just 
new turbines, terrains and tactics, but 
entirely new ways of harnessing data 
and making critical decisions.

The combination of lidar, digital 
weather data, lightning data and 
sensors gives today’s wind energy 
leaders modern solutions that elevate 
wind performance and maximise safe 
and efficient operations. 

Wind lidar
Recent industry evolutions, aided 
by Vaisala technologies such 
as WindCube wind lidar, have 
given developers, operators and 
manufacturers better, bankable data 
with increased agility and simplicity. 

Reduced uncertainty is important 
for many reasons such as improving 

financing and protecting profitability, 
from onshore complex terrain 
to remote offshore. The reliable 
accuracy of lidar also minimises 
operating costs and LCOE while 
maximising efficiency.

Increased capabilities 
In an effort to increase data accuracy, 
operational continuity and bankability, 
the company has recently enhanced 
the WindCube vertical profiling 
lidar with increased measurement 
capabilities, premium services and 
turnkey options.

One highlight is Vaisala’s patent-
pending, hybrid wind reconstruction 
algorithm, standard with the IEC-
classified WindCube. Atmospheric 
turbulence exhibits two characteristic 
noise signatures, which may create 
some sensitivities in traditional 
wind measurements. Although 
wind reconstruction methods have 

proven high accuracy to meet 
the wind industry standard, this 
innovative hybrid method boosts the 
measurement quality and reduces its 
uncertainty level even further. 

Digital wind data – historical and 
forecasting
Big-picture visibility is made possible 
by integrating historical data with 
high-accuracy forecasting, which 
helps leaders drive decisions, create 
valuable comparison reports, and 
analyse output year on year. Two key 
digital offerings are Vaisala Historian 
and Vaisala Forecaster, which provide 
data for both specific sites and 
regions.

Historian offers critical information 
about historic wind conditions to 
maximise future output, minimise 
risk, and make better business 
decisions moving forward. Based 
on almost two decades of satellite 
imagery, multiple decades of global 
weather data and cutting-edge 
weather simulation technology, the 
data is not only supported by science 
but by hundreds of customers around 
the world.

Forecaster combines cutting-edge 
science, robust modelling techniques 
and super-computing capabilities 
to create exceptionally accurate 
wind forecast data. This gives asset 
owners, project managers and energy 
traders high quality data to effectively 
manage investments, reduce future 
risks and gain a competitive edge in 
the wind energy market.
 
Lightning detection
Lightning is among the most under-
addressed risks in wind energy. 
From the moment a site is evaluated, 
or wind resources assessed, work 

crews and equipment are exposed. 
A site’s long-term lightning patterns, 
if misunderstood, can result in 
significant inefficient starts and stops 
plus extra costs, even if lightning 
never strikes a windfarm.
Rooted in Vaisala’s proprietary 
ground-based network data, Global 
Lightning Dataset (GLD360) and 
National Lightning Detection Network 
(NLDN). No other lightning detection 
networks are as reliable, cover the 
entire globe with such resolution and 
accuracy, offer the same consistent 
level of performance, or can be 
seamlessly integrated to improve so 
many other technologies. 

A full suite of thunderstorm and 
lightning detection, data integration 
and nowcasting services provides 
cost-effective, low-risk ways to 
improve weather awareness and 
project success. 

Examples:
Assessment – the developer 
establishes a precise, data-driven 
understanding of the site’s unique 
lightning patterns and history which 
informs the proposed maintenance 
budget, turbine layout and turbine 
choice. This helps secure financing 
and optimise planning with 
confidence

Construction – workers know exactly 
when to pause and safely resume 
operations for minimal downtime. 
Teams act with objective data and 
notifications, keeping people and 
equipment safe with no guesswork

Lightning strike – operators 
predicted it and understand the 
type of lightning, area impacted, 
and likelihood of turbine damage. 
They avoid unnecessary inspections 

and, in case of future strikes, they 
can carefully evaluate and mitigate 
damage before it gets worse

Environmental sensors
Weather data is a critical component 
for both development and 
operation of windfarm projects and 
Vaisala provides turnkey entering 
solutions across the project life 
cycle. The company’s weather and 
environmental measurement sensors 
and systems optimise industrial 
processes and improve production 
efficiencies. 

Weather sensors enable correct asset 
monitoring and control. Examples 
include a precipitation sensor for 
blade erosion control; a sensor 
measuring pressure, temperature, 
and humidity to monitor weather 
conditions; and a visibility sensor for 
intelligently adjusting light emissions. 

Offshore
Offshore, weather sensors are critical 
in supporting port operations from 
windfarm equipment transport to 
craning and helidecks. Vaisala’s 
offshore maritime system includes 
sensors and services for wind 
awareness, thunderstorm tracking 
and warning and helideck operations, 
all tailored to reduce the total cost 
of energy and make offshore wind 
energy safer and more cost-effective. 

The company elevates renewable 
energy customers around the globe 
so they can meet the greatest energy 
challenges of our time and it is the 
only company to offer 360-degree 
weather and environmental 
monitoring solutions nearly anywhere 
on the planet (and even on Mars). 
Every Vaisala solution benefits 
from our 85+ years of experience, 
pioneering deployments in 170+ 
countries and unrivalled thought 
leadership. 

Vaisala

360 degrees 
of insight
– how actionable wind 
and weather data fuels 
windfarm projects
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Wind energy is 
one of the key 
pathways to a 

healthier, 
greener, more 

innovative future

Image courtesy of: 
Jacques Vapillon, 

Akrocean
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REGULAR SPONSORSHIP - 6-8 PAGES
Each edition of the magazine contains a number of different editorial features. Each contains an in-depth spotlight  
on an area of interest and importance to the industry. Sponsorship of a regular feature (six to eight pages) offers a great 
opportunity for your company to be seen as the champion in this particular field. You can invite partner companies  
to contribute to the feature.

Double page editorial 
opening the feature

Your branding down the side of 
each page throughout the feature

COST:   £1500

Your logo across all pages of the feature
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However, to achieve this growth ambition in the market, 

investment in technology, infrastructure innovation and 

development is key.

New challenges

As onshore and offshore windfarms increase in size, 

so do the turbines. The need for improved performance 

and efficiency, as well as a reduction in the total cost of 

ownership, creates new challenges for optimising the 

output of windfarms throughout their lifespan. 

The requirement for cost-effective measurement 

techniques at a much larger scale means the adoption 

of wind lidar has never been more relevant. As the 

wind industry transitions from conventional to digital 

measurement equipment and techniques, the technology 

also requires continuous improvement. With this challenge 

in mind, Wood has added a new product, the G6000, to the 

existing portfolio of Galion lidars.

Enhanced capabilities

The G6000 retains the same all-sky scanning capability as 

its predecessor the G4000, but with enhanced capabilities 

to further support clients’ objectives. The G6000 offers 

a value-for-money alternative to other scanning lidars in 

the wind energy market, facilitating common and bespoke 

scan geometries and measurement methods, as well as 

providing the greatest flexibility in a variety of lidar use 

cases.

 
With a combination of improved features, including faster 

scanning and enhanced range of data acquisition to 6km, 

and with a reduction to physical size, weight and power 

consumption, the new design ensures a versatile tool, 

suitable for deployment on wind turbine nacelles and 

offshore wind turbine transition pieces. The G6000 can 

conduct advanced wind flow profiling and visualisation 

of complex wind conditions that can impact project 

performance and asset reliability, across a larger area from 

a single point. 

 
Lidar developments like this can have a big impact on the 

wind energy market. The G6000 is a new scanning lidar 

that will not only be a cost-effective tool of choice but 

offers access to reliable and accurate data to and provide 

clients with confidence.

Wood PLC

With the increasing demand for renewable 

energy globally, the wind energy market is 

undergoing sustained growth – according to 

the GWEC Global Wind Report 2022, the 

installed capacity of wind energy is set to 

increase from 837GW (2021) by an additional 

557GW before 2026

Adapting technology to 

support growth ambitions

TGS offers some food for thought…

•  Do you still have some uncertainty 

associated with the wind resource 

over the five offshore wind leases 

to be auctioned in California this 

autumn?

•  Are you looking for an alternative 

numerical weather prediction 

model to confirm your regional 

understanding of the changes in 

wind speeds across the US West 

Coast? 

•  Are you considering emerging 

wind areas of Oregon for your next 

offshore wind project? 

Reviewing expectations

Upgrades to TGS’ WindAXIOM 

platform mean wind resource 

assessors 

and business 

managers 

can both gain 

access to large, 

high resolution, 

12 year hindcast 

models to 

review their 

expectations 

of windspeed, 

idealised 

energy output 

and more over 

the Humbolt 

NE, Humbolt SW, Morro Bay NW, 

Morro Bay C and Morro Bay E leases 

presented in the California proposed 

sale notice.

Spatial and temporal characteristics

Understanding the spatial and 

temporal characteristics of the wind 

resource down the US West Coast 

is more important than many other 

offshore geographies because of the 

steep wind speed gradients that shift 

position and intensity across the year. 

This presents a difficult modelling 

challenge, which TGS has overcome 

using experienced NWP modelling 

partner Vaisala and verifying 

model results against floating lidar 

measurements.

The influence of these changing wind 

speeds can have a dramatic impact 

on the potential energy output of the 

leases on offer – TGS WindAXIOM 

predicts that the difference in energy 

output between the two adjacent 

Humbolt leases could be greater than 

500GWh per year; worth over $100M 

annually using California’s average 

electricity price (click on ‘state data’ 

icon opposite).

Together, these models cover of 

the wind development areas under 

consideration by Washington, Oregon 

and California, who have recently 

announced the most ambitions 

offshore wind targets of any state 

in the US. TGS will support the wind 

industry with wind models and 

floating LiDAR measurements across 

all the future lease rounds along the 

US West Coast. 

To explore these wind models in 

more detail, including functionality 

to export timeseries and .wrg 

files anywhere within the model 

domains please contact TGS for a 

demonstration.

TGS

De-risking new 

investments
High-Res Wind Modelling Offshore US West Coast available 

in Wind AXIOM to de-risk new investments

Click the icons to learn more

W Coast wind models

TGS + Wind

State Data

WindAXIOM NWP model and measurement coverage over the US West Coast.

High temporal variability at a location inside a 

lease on offer in Morro Bay  At this location the 

long-term mean average windspeed of 8.57m/s 

is significantly influenced by higher than average 

windspeeds during May/June evenings local 

time (show here peaking at 3amUTC). This 

variability influences design choices for turbine 

specifications as well as the supply of electricity 

from offshore wind in the Morro Bay area.

ICON/LINK straight through to your website, brochure, 
longer article, social media, video, email etc

website

brochure

video
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The company is internationally active 
in the industrial minerals market 
and holds leading positions in many 
product applications and industries. 
Their focus has been to proactively 
engage with the renewable energy 
sector to provide effective and 
innovative ballasting materials to 
meet the growing demands of the 
industry.  

Product origins
The company specialises in highly 
upgraded ballast products for the 
offshore industry – their MagnaDense 
product is sourced from the LKAB 
mines in Sweden’s Norrbotten region 
– situated in the Arctic Circle, where 
substantial iron ore reserves are 
found.   

The product is manufactured from 
high-quality Magnetite and due to 

the high levels of iron(II) and iron(III) 
found within the mineral, it is naturally 
heavy. Magnetite is a chemically 
inert mineral with high resistivity in 
seawater. It has proven applications 
used as a heavyweight material, 
either as a loose fill ballast or in a 
concrete mix to achieve the required 
density.

Processing
Dedicated processing sites enable 
LKAB Minerals to provide a range 
of product sizes from 0.5mm to 
20.0mm, with each grade having a 
controlled particle size distribution 
and are therefore able to design a 
mix of heavy natural minerals to fit 
specific application requirement.   

The mineral products are transported 
to dedicated company sites globally 
for processing and storage to enable 

supply and delivery of products 
to customers promptly, allowing 
customers access to high-quality 
MagnaDense products all year round, 
with low lead times and on-time 
delivery.

Infrastructure
LKAB has created a dedicated 
infrastructure in the North of Sweden, 
where they are able to transport 
material using 28 lore locomotives 
and 750 hopper cars, allowing the 
company to transport 33 million 
tonnes of products per year, from 
their mines to their ports where they 
can directly transport their products 
to ports around the world.  

Performance of MagnaDense   
The company takes pride in ensuring 
that they produce and provide only 
the best quality products to their 

customers. They actively test the 
purity, quality and impact on the 
environment and work closely 
with The International EPD System 
and third-party agencies such as 
EcoVadis. MagnaDense gradings are 
certified with their respective EPD 
certification, and LKAB Minerals as 
an organisation recently achieved a 
Gold Standard Award for 2022.   

MagnaDense as a ballasting material 
can achieve a loose wet density and a 
concrete density of 3.6t/m3 and 3.9t/
m3, respectively (in air); this equates 
to 2.6t/m3 and 2.9t/m3 submerged. 
The updated MagnaDense product 
datasheets and definitions are 
available upon request. 

As a ballasting material, MagnaDense 
can be implemented using the 
sandwich method in applications 
for radiation protection, to reduce 
wall thickness. The reduced wall 
thickness can lower the consumption 
of cement and therefore the overall 
environmental impact of the project 
can be lowered.

Approved aggregate 
MagnaDense as an aggregate in 

concrete has been approved by the 
European Standard under EN 12620, 
which means that it conforms to the 
properties of aggregates and filler 
aggregates to be used in concrete. 
The product has a low coefficient of 
thermal expansion, reducing the risk 
of cracking compared with the same 
thickness of standard concrete.  

MagnaDense high-density concrete 
is easy to place and can offer equal 
or improved structural strength 
compared with the same thickness of 
standard concrete. 

Recyclable
Real-world case studies have 
successfully recovered ballasting 
materials from a decommissioning 
project. They were able to reprocess 
the material and reuse the recovered 
MagnaDense on a separate project, 
where it has achieved the required 
density.  

Working together   
The company have a dedicated team 
ready to assist with mix designs 
for concrete and ballast, and LKAB 
Minerals will work with the supply 
chain to ensure that the product 

arrives at the required destination at 
an agreed time.    

They can work directly with ready-
mix companies to formulate recipes 
to achieve the required densities or 
EPCIs to offer the best grading for 
their installation projects.  

LKAB Minerals

Mineral solutions 
for our world  
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Founded in 1989 by the parent company LKAB, a Swedish 
state-owned mining company, LKAB Minerals was 

established to create and develop products and applications 
that maximise their products’ resource efficiency   

Click the icons to learn more

Products

Website

Case Study
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The group, representing 250 plus 

members, has supported the supply 

chain to get involved in renewables 

since 2003 and champions the 

North-east of Scotland as a leading 

destination for businesses working at 

the forefront of the energy transition.

The Energy Futures event will 

bring together a diverse group of 

stakeholders to discuss the latest 

technology developments and the 

fast pace of change required to reach 

net zero. 

Conference and exhibition

Offering interactive speaker and 

panel sessions, networking and 

dedicated exhibition spaces, the 

event at Aberdeen’s P&J Live 

conference centre, will showcase 

North of Scotland’s capabilities and 

ambitions on a broad range of topics 

including the opportunities for wind 

power in Scotland. With 17 Scotwind 

projects announced earlier this year 

and the Innovation and Targeted 

Oil and Gas (INTOG) leasing round 

underway, the country is at the 

forefront of the global development 

of offshore wind.

Other key topics to be covered at the 

Energy Futures event include primary 

energy production, community and 

household initiatives, heating and 

transport systems, all underlining the 

need to decarbonise energy systems 

and scale up renewable energy 

production.   

The conference programme will delve 

into new projects, skills and supply 

chain priorities and highlight latest 

innovations and barriers to overcome 

with contributions from industries, 

communities and policy makers.

Energy transition

AREG members and partners are at 

the forefront of transition – working 

on a range of interests from offshore 

wind to hydrogen, from wave and 

tidal to transport and aviation. This 

event will bring the broad net zero 

community together enabling open 

dialogue on how we will reach UK and 

Scottish targets. 

David Rodger, AREG CEO, 

commented: “It is an exciting time 

for renewable energy and the North 

of Scotland is leading much of 

the progress amid rising concerns 

on energy security and rising fuel 

costs and we look forward to a very 

engaging event as we lay down the 

designs of how we will power the 

future.” 

For more information visit the AREG 

website.

AREG  
 

Rights to develop the 2-gigawatt West 

of Orkney Windfarm were secured in 

January by a joint venture consisting 

of Corio Generation, TotalEnergies 

and Renewable Infrastructure 

Development Group (RIDG). The 

project will be located 30km off the 

west coast of Orkney and aims to start 

producing renewable power by 2030. 

Further diversification

EMEC has been at the forefront of 

marine renewable energy innovation 

for almost 20 years, demonstrating 

a range of technologies from wave 

and tidal energy to green hydrogen 

and subsea data centres. Building 

upon its core strengths in technical 

research programme delivery, this 

partnership will be the first with a 

large-scale, commercial offshore 

windfarm and will support further 

diversification of the organisation. 

The West of Orkney Windfarm R&I 

programme will be tasked with 

identifying ways to deliver the project 

more efficiently and cost effectively. 

These will cover a broad range of 

challenges, including the exposed 

location, environmental impacts and 

increased remote operations.    

EMEC will review the offshore 

wind R&I landscape, mapping this 

against the needs of the project 

and capabilities across the region. 

This will inform the development 

of a long-term project-specific R&I 

programme which EMEC will deliver 

in collaboration with a range of 

stakeholders including the local 

supply chain.  

Wider initiative
This initial work programme with 

EMEC is part of a wider West of 

Orkney Windfarm initiative to support 

the offshore wind supply chain 

locally, in Scotland and across the UK. 

This will be enabled by a £105 million 

project-level investment initiative that 

will be enhanced to £140 million by 

third parties, in advance of a Final 

Investment Decision in 2026. 

Mike Hay, General Manager of the 

West of Orkney Windfarm said: 

“EMEC and Orkney have become 

synonymous with pathfinder projects 

leading the way in renewable energy 

production. 

“This partnership programme enables 

us to draw on EMEC’s considerable 

expertise and will ensure that local 

experience and data feeds into the 

project, building upon the cluster of 

business and academia that are active 

in the north of Scotland. Importantly, 

it will also inform how the West of 

Orkney Windfarm can be delivered 

faster, cheaper and at lower risk.

 
“At the same time, the programme 

will leverage EMEC’s network and 

experience to deliver local content 

and actively promote economic 

growth. We hope that EMEC’s unique 

status will enable the partners to 

identify new opportunities and attract 

additional funding, amplifying the 

investment from the West of Orkney 

Windfarm and its partners.”

Matthew Finn, Commercial Director, 

EMEC said: “EMEC has been working 

with the West of Orkney Windfarm 

team for the past two years to 

support the early developmental 

phases of the project.

“Orkney and its surrounding waters 

present a clear opportunity to deliver 

significant amounts of carbon free 

and truly sustainable power. This new 

phase of work will allow us to help the 

existing supply chain build operational 

capacity and scale up activities.  

“EMEC has been gathering data 

around the west coast of Orkney 

for the last 20 years and delivered a 

wide range of R&D projects for green 

offshore technologies, so we can 

feed our learning into the windfarm 

development. With the West of 

Orkney Windfarm just 30km west 

of EMEC’s Billia Croo test site, we 

believe it provides an ideal pathway 

for emerging technologies to scale up 

and move out into the harsh waters 

around us.”
 
EMEC

First energy 
futures event

Major research & 

innovation programme

Aberdeen Renewable Energy Group (AREG) will host its 

first Energy Futures Conference and Exhibition on the 

15th of November 2022 in Aberdeen

The European Marine Energy 

Centre (EMEC), based in Orkney, 

has signed a ground-breaking 

agreement with the West of 

Orkney Windfarm to kick-start a 

major research and innovation 

(R&I) programme – tasked with 

increasing the competitiveness 

of the windfarm and enhancing 

R&I capacity in the north of 

Scotland

It is an exciting time for 

renewable energy and the 

North of Scotland is leading 

much of the progress amid 

rising concerns on energy 

security and rising fuel costs

Left to right: Neil Kermode, Managing Director, EMEC; Jack Farnham, Development Director, RIDG; 

Philippe de Cacqueray, Head of Offshore Wind UK, TotalEnergies; Liam McArthur, Orkney Islands 

MSP; Andrew Mill, Chair, EMEC; Mark Giulianotti, Head of Corporate Finance and Origination, 

Europe, Corio Generation – pictured at EMEC in December 2021.
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SUPER LARGE SPONSORSHIP - 12 PAGES
Each edition of the magazine contains a number of different editorial features. Each contains an in-depth spotlight  
on an area of interest and importance to the industry. Sponsorship of a super large feature (12 pages) offers a great 
opportunity for your company to be seen as the champion in this particular field. You can invite partner companies  
to contribute editorial or adverts to the feature and you can purchase additional pages if required.

Double page editorial 
opening the feature

COST:   £2500
 
ADDITIONAL 
PAGES:     £350

Your branding down the side of 
each page throughout the feature

Your logo across all pages of the feature
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Construction commenced at the start of 2022, with the workshop and ROV test tank in place, the main building framework installed and clad, with construction now focused on internal fit-out and build. Film-Ocean aims to take occupancy of the new site in November 2022.

Clear deliverablesFilm-Ocean's CEO, Scott Jenney, has, from the outset of the design process, set very clear deliverables from an environmental and energy efficiency standpoint, helping the company to achieve its net-zero targets. 

The building was designed to exceed the current requirements of building standards, thereby reducing the energy requirement of the facilities through continued improved performance. In addition, constructed to tight tolerances ensure that drafts and air leakage are significantly reduced, improving the building's energy efficiency. 
A solar PV array of 36 panels with each one producing a total of 12kw energy will be installed and will feed into the building, contributing to the overall electricity consumption. Thermal insulation was specified to exceed the current requirements, and on completion the building is expected to achieve an A rating.

Renewable energyScott Jenney said: "It is important to the business that the new facilities can generate enough renewable energy to meet its own annual energy consumption requirements, and with this in mind working closely with our architects, JamStudio Ltd, we’ve identified and introduced some innovative solutions that will enable us to achieve our goals." 
Film-Ocean is aiming to be net-zero by 2024. With the new facilities being so energy efficient, and is on track to achieve its energy efficiency key deliverables for the business.

Facilities
The facilities include an extensive workshop and ROV test tank, which will be able to use the rainwater harvesting system. The system collects rainwater that will then be re-used for jet washing equipment, supplying the wash bay, topping up the ROV test tank, and watering landscaping and planting. 

At Film-Ocean creating optimum working conditions for employees has always been important. Therefore, the focus for the new facility has been to look at how it can create a unique working environment for employees, be net zero, and deliver environmental benefits.

This aim has been integral to the specification of the build. Low-energy LED lighting systems will be installed, the system will adapt and respond to light levels throughout the day keeping lighting to an optimum level that provides ideal working conditions. 

Where possible the interior fixtures and furniture make use of recycled content; the carpets are made from reclaimed ocean plastics and are 100 per cent recyclable. One carpet is created from nylon found in reclaimed fishing nets that are turned into yarn. Plastics removed from the sea have been used in seating areas, and worktops have been created using recycled timbers and plastic offcuts.

Working environmentTo provide year-round interest for staff and visitors, several living wall installations will be in place, and there will planters on the roof garden. The interior planting will help reduce noise and improve internal acoustics and, at the same time, enhance the working environment for everyone. In addition, the landscaping surrounding the site will include planting numerous indigenous trees.

Scott Jenney, CEO, Film-Ocean said: “As we approach taking occupancy of our new site, I am pleased to see that the designed ideologies that were established and communicated some 3 years ago are now coming to life with the selection of innovative and environmentally friendly products and solutions.” 

Jenney continued: “As with all aspects of life and business we continue to innovate and evolve, there is more to come, we look forward to sharing our plans to increase our energy independence using additional onsite power generation in the coming months.”

Film-Ocean

The recruitment agency’s sponsorship commitment also saw them pay for four 5–12-year-olds to attend the club’s free or ‘pay what you can’ football camps in the North East this summer.

Community engagement Speaking about the sponsorship, Cammach Bryant Managing Director, Iona Currie, commented: “We are delighted to be able to support an organisation that is doing some real good in our community. Zander Thornton founded ZesT FC while undergoing a period of rehabilitation for addiction, with the aim of helping and supporting those less fortunate. It’s a great organisation and Zander’s personal story is really inspiring.
“Zander is committed to keeping ZesT FC football summer camps and coaching free for those who could not afford it otherwise so it is accessible to people from all backgrounds. It is something Cammach Bryant is delighted to support and we are already looking to extend our involvement with the initiative in 2023.”

Community spiritSpeaking about the generous support of Cammach Bryant, which is one of Scotland’s leading recruitment agencies, with its main office based in Aberdeen, ZesT FC founder, Zander added: “It’s great to have the support of people like Cammach Bryant 

and Iona, who I know from my past working life. It’s this type of support that has allowed us to have achieved so much as a Club in a short period of time.

“There is so much more to come from us and the likes of Iona also. The city needs us, the past 11 months have shown that. Now it is about making the right decisions, coming up with a game plan and developing this.
“Anyone who spends time with us is hooked, what we do is truly heart-warming, we are creating a HOME for loads of people that need our support, it doesn’t just need to be restricted to football, we have a blank canvas that we are slowly painting.”

Recent challengesZesT FC was established in 2021 by Zander Thornton, from Sheddocksley, 

Aberdeen. During the COVID pandemic, Thornton’s personal challenges came to a head and he entered a period of rehabilitation, vowing to emerge stronger, help others and spread the word on the importance of mental health and supporting each other in the community. He has channelled his undoubtable passion and energy into ZesT FC whose mission is to provide football coaching on a free/pay what you can model to ensure football is accessible to all.

ZesT, whose motto is Changing Lives Through Football, recently deployed their red ZesT Football Boot Banks around Aberdeen and Aberdeenshire. Donated boots are allocated to children in the community not fortunate enough to have their own.
Cammach Bryant

Energy efficient new HQ Community support
Film-Ocean Ltd, based in Ellon Aberdeenshire, is absolutely delighted with the progress on its new facilities

Artist Impression of Film-Ocean’s new HQ

Leading Scottish recruitment agency, Cammach Bryant, has shown its backing for not-for-profit Aberdeen-based football coaching company ZesT Football Club by becoming the first sponsor for ZesT’s Additional Support Needs (ASN) football team – the team has recently been competing in the Disability Scottish Cup

ICON/LINK straight through to your website, brochure, 
longer article, social media, video, email etc
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Who are you?
Neil Manning

Which company are you representing?
3D at Depth

Describe what the company does:
We design and develop underwater LiDAR systems. Initially, 
these were used for Deep-water 3D measurements, but we’re 
now positioned as an end-to-end measurement company; 
the world’s only deep-water commercial LiDAR company, 
with services spanning from acquisition to answers. 

How many employees are in the company, including 
yourself?
50.

How long have you owned or been at the company?
Nine or 10 years, it’s a blur.

What brought you into the industry/your position?
After college, I started working at Exploration Electronics 
Ltd. where I was managed by Bruce Allen, his mentorship 
and direction allowed me to find my feet. His team helped 
me enjoy my time offshore (mostly). I became more 
exposed to marine-based technology, system integration 
and automation, which has since become a passion. I 
thoroughly enjoy it, especially discovering efficiencies that 
can be achieved at higher levels of learning. Thanks, Bruce! 

I currently serve as the COO of 3D at Depth and hold Board 
or Advisory responsibility for two additional businesses, 
both are areas of interest to me: Marine Robotics from 
Cellula Robotics and Data point clouds from Dot Product 
3D respectively.  

What are the company’s goals?
It used to be world domination. Our focus has somewhat 
narrowed for the better and is now helping to create a 
safer planet by delivering data to identify risks before they 
become problems. 

How would you describe the company’s culture?
The company, given market conditions during the 
pandemic, showed its robustness and team-centric 
approach. This is wholly down to the cross-functional team 
approach and how they support each other. 

How do you motivate your colleagues?
They motivate themselves; I enjoy witnessing their tenacity. 
My main contribution, I think, is showing my appreciation 
and making sure their contribution and hard work does not 
go unnoticed.   

How have the methods for doing business changed 
since its inception? 
We originally tried to partner with other service companies, 
but that was commercially challenging. So, we stayed 
focused and true to ourselves and widened our customer 
offering.

Does the company offer training and advancement 
programmes?
We have a training and competency programme because 
each product line has a different requirement for training 
based on its market sector. The HSE training is mandatory 
across the entire business and is standardised. 

Who is your target market and how did you arrive at it?
Currently, deep water Oil and Gas projects. However, our 
technology and system integration with marine robotics 
brings high-value data to offshore wind – this is a major 
target for us.

How do you currently market your business?
Events, technical papers, social media, advertising. Most of 
our customers are repeat and reputational based. 

How has this changed in the last ten years?
Social media and messaging via technology transfer 
events.

What are you most proud of about your business?
Major energy operators specifically request our technology 
for their projects, which is kudos to us. However, I am most 
proud of the team, none of our success would be possible 
without them.

What is it about your company that distinguishes you from 
your competition?
We’re truly one of the first innovators in commercial subsea 
optical measurements. Our business model changed early 
on to focus on data deliverables, which acted as a catalyst 
to us being the only global deepwater underwater LiDAR 
provider currently.  

Best part of your job?
Data coming in from the field and seeing the feedback 
from employees when we scan something cool like a Giant 
Manta Ray. 

 …and the worst?
Controlling growth to a manageable level. I hate turning 
down opportunities.

Three words that best describe your role?
Innovation, Strategy, Leadership. 

Greatest achievement in your career?
I’ll answer this one in 10 years, I’m not done yet.

Law/legislation you would like to see introduced?
Inspection globally standardised for all marine energy 
operators. Energy transition goals that can be met 
with a measured approach to minimising the impact on 
the planet.

Prominent person, you would like to meet?
Still thinking on this one. 

If you could invite three people to work with you (dead or 
alive!), who would they be?
Individuals around the blue economy and working with 
scientists. Jacques Piccard, Sylvia Earle, Nergis Mavalvala.

I’d learn, be inspired, and enjoy being mentored every day; it 
would be a phenomenal group to work with. 

What do you consider the most important innovations of 
the last 50 years?
This is a fast-moving question, answering this could 
be out of date tomorrow. The internet is the easy answer, 
innovations around modern communication and computing 
are included within this time frame. We wouldn’t have 
portable devices or home computers without connectivity 
to the world wide web. Digital communication speeds have 
allowed other technologies to advance at an exponential 
rate. 

The commercialisation of Green Hydrogen is coming and 
will support the battery storage challenge. I really hope for 
an affordable cure for cancer and other incurable diseases. 
Zero energy loss of green energy storage solutions, the 
internet is helping here.

Any advice for your previous boss?
Buy less wine and steak! You’ve taken years off my life, in 
an enjoyable way.  

What excites you about the wind industry?
There’s so much to do in such a compressed timescale. 
Innovation is needed to get the desired LCOE. Achieving 
the balance to transition at the right pace, with minimal 
environmental impact, whilst watching commercially 
sensitive organisations balancing P&L and competition, 
takes a lot of collaboration to manage the end goal of LCOE 
for the consumer. 

Where would you like to be 10 years from now?
Time with family, the job has taken up most of my time for 
the last 30 years. I was once told you’ve 'made it' when you 
are on the board, have no responsibilities towards day-to-
day delivery and have no direct reports. I don’t see that 
being a reality, but I genuinely hope I can contribute to the 
LCOE and transition for as long as the industry is receptive 
to my input to mentor or be mentored. 

3D at Depth

Getting 
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3D at Depth new Aberdeen office
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EXCLUSIVE COMPANY PROFILE - 2 PAGES
Each edition of the magazine contains an exclusive Company Profile double page spread. This is an opportunity to 
showcase a more personal insight into your company in a Q&A format.

Double page editorial

COST:   £950 

Your branding down side of  
each page

Your logo

ICON/LINK straight through to your website, brochure, 
longer article, social media, video, email etc

website

brochure

video
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SPONSOR ‘LIVE ONLINE’ NEWSLETTER
Our ‘live online’ newsletter is sent out to our database of subscribers directly from our editorial team (no mail chimp 
or similar). The email is sent out twice during the course of the magazine’s bimonthly online duraction. Maximum 
exposure to our dedicated database.

COST:   £900 

Your advert

Your logo
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ARTICLE REPRINT
Have your article made into a 4-page brochure, including  
bespoke cover and advert.

 » Brochure to hand out
 » Digital copy included

 » Reach a wider market
 » Use on social media and 

sales platforms

FEATURES

BENEFITS

COST:   £POA

Get maximum exposure with our online gatefold package. You will have the front cover, the 
inside front cover along with page 1 (a double page spread), followed by page 2. 
Click on the front cover below for online example.

 » Large area (at 
least four pages) 
of coverage

 » Great for running 
a technical piece 
plus advert

 » Versatile 
 » Prominent

 » Will catch the eye 
of our readers

 » High impact on our 
readers

 » Content is up to 
you

 » Remains visible 
on back issues 
forever

 » Positioning your 
company as leader 
in your field

FEATURES BENEFITS

COST PER ISSUE: 
£2500

GATEFOLD

FRONT COVER INSIDE FRONT COVER PAGE 1 PAGE 2



WEBSITE ADVERTISING
BUTTON ADVERT 
FEATURES
 » On several pages of the website
 » Randomised order of appearance
 » Eye catching
 » Link to website/event
 » Limited availability
 » Low annual cost

BANNER ADVERT 
FEATURES
 » On selected page of the website
 » Fixed, not randomised order of 

appearance
 » Full width or half width
 » Link to website/event
 » Limited availability
 » Low annual cost

BENEFITS
 » Highly visible branding
 » Brand awareness
 » Monitor your views – highly 

accountable
 » Your button/banner will stand out
 » Very good value

FULL BANNER 
ADVERT  
Landscape:  
1160 pixels wide  
x 150 pixels high

SKYSCRAPER 
Portrait:  
428 pixels wide  
x 1024 pixels high

HALF BANNER 
ADVERT  
Landscape:  
560 pixels wide  
x 150 pixels high

BUTTON ADVERT 
Landscape: 
153 pixels wide  
x 100 pixels high

COST: PER MONTH ANNUALLY

BUTTON £125 £1250
BANNER HALF £200 £2000
BANNER FULL £300 £3000
SKYCRAPER £300 £3000
SUPER BANNER £900 £9000

SIZES (maximum):

E-SHOTS
Your email sent directly to the inbox  
of our readers from our editorial team.

We will send your exclusive e-shot to 
our extensive database of clients and 
readers who subscribe to our third 
party emails.

High success rate: our readers are 
happy to open emails from the editor of 
a magazine they subscribe to.

As this is such a popular marketing 
tool, we minimise bookings to one a 
week.  

COST:   £650

Dear Sam, 

 
We have just been made aware of AIS’ news and, as a professional working in or around the wind 

industry,  thought you might well like to read more….. 

 
The Global Wind Organisation’s (GWO) Annual Report confirms AIS Training’s position as the UK’s 

largest wind training provider. 

Paul Knowles, Vice President at AIS Training, part of the 3T Energy Group, said: “We welcome the 

latest Global Wind Organisation (GWO) Report which underlines the wind industry’s commitment to 

setting and following the highest safety and technical standards. The Report shows a substantial 

increase of 65% on the number of people training to work in the wind sector in 2018 compared to 

the previous year and it’s clear the industry is seeing unprecedented growth. 

“We’re also very pleased to see that AIS Training has maintained its position as the UK’s largest and 

the world’s third largest GWO wind energy trainer”. 

Click here to Read the GWO Annual Report in full. 

Extended suite of GWO courses  

• BWO Basic Technical Training (BTT) 

• GWO Enhanced First Aid (EFA) 

• GWO Blade Repair 

• GWO Advanced Hub Rescue (AHR) 

AIS Training are delivering the full suite of GWO courses, including the latest courses listed above. 

These are becoming a central part of the GWO offering from AIS Training, complimenting the 

bespoke training the leading provider delivers to teams. These are delivered from a flagship training 

centre in Newcastle with a selection also available in Aberdeen, Grimsby and on-site worldwide. 

On-site training provides a realistic environment without the logistics costs. AIS Training’s instructors 

are qualified to deliver training offshore and have extensive experience in on-site training both 

onshore and offshore worldwide. 

Click here to view AIS Training’s comprehensive portfolio of GWO courses. Or for any specific 

requests for on-site or group delegate enquiries call their team on 0844 800 1810. 

Online booking portals are saving time and money 

The ability to book scheduled training courses for your personnel online is saving both time and 

money. Bookings portals such as the systems provided by AIS Training and Survivex’s Vision system 

allow you to see available dates and book delegates onto courses with Purchase Order numbers 

without ever having to speak to someone. Perfect if you are booking a last-minute course out of 

office hours, or if you need to book someone to a course quickly.  

The AIS Training system will allow you to list your personnel and easily book them onto scheduled 

courses. You can provide a purchase order for payment with a credit account and can view past 

courses, expiry dates and more.  

To set up an online account today, email or call 08448001810 

 
 
 
Kind regards, 

 
Fliss Chaffer 

Editorial Team 

 

 

EMAIL EXAMPLE

OUR EDITOR
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FULL LANDSCAPE BANNER ADVERT EXAMPLE

BUTTON ADVERT EXAMPLES

HOME PAGE 
SUPER BANNER  
Landscape:  
1240 pixels wide  
x 586 pixels high
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ADVERT ARTWORK SPECIFICATION
IMPORTANT:  All dimensions are given in mm (millimetres) – width x height

FORMAT:
HALF PAGE (Landscape)

DIMENSIONS:
180mm X 130mm

PLEASE CHECK THIS SHEET CAREFULLY BEFORE SENDING ARTWORK:

COPY REQUIREMENTS:
FORMATS: We can accept:

• PDF, EPS, TIFF and JPEG files.
FONTS: PDF:  All fonts must be embedded in the file.
IMAGES: If supplying separately, images must be high resolution in JPEG 
Min 300dpi.
TEXT: If supplying separately, text must be supplied in an  editable format. 
(for example in a Word document or Email) 
BLEED: NO bleed required on any advert

DOUBLE PAGE SPREAD

FORMAT: 1 x DOUBLE PAGE SPREAD (Landscape)
DIMENSIONS: 420mm X 297mm  

HALF PAGE ADVERTS

FORMAT:
HALF PAGE (Portrait)

DIMENSIONS:
87mm X 266mm

FORMAT:
HALF PAGE DOUBLE (Landscape)

DIMENSIONS:
390mm X 130mm 

FULL PAGE
FORMAT:
FULL PAGE (Portrait)

DIMENSIONS:
210mm X 297mm
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FORMAT:
QUARTER PAGE (Landscape)

DIMENSIONS:
180mm X 65mm

FORMAT:
QUARTER PAGE (Portrait)

DIMENSIONS:
87mm X 130mm

FORMAT:
EIGHTH OF A PAGE (Landscape)

DIMENSIONS: 
180mm X 33mm 

FORMAT:
EIGHTH OF A PAGE  (Business Card)

DIMENSIONS: 
87mm X 62mm  

FORMAT:
QUARTER DOUBLE (Landscape)

DIMENSIONS:
390mm X 65mm  

FORMAT:
EIGHTH OF A PAGE DOUBLE (Landscape)

DIMENSIONS:
390mm X 33mm 

ADVERT ARTWORK SPECIFICATION Continued...
IMPORTANT:  All dimensions are given in mm (millimetres) – width x height

QUARTER PAGE ADVERTS EIGHTH OF A PAGE ADVERTS



ADVERT ARTWORK SPECIFICATION Continued...
IMPORTANT:  All dimensions are given in mm (millimetres) – width x height

ARTICLE REPRINT
Our magazine front cover, your editorial double page spread, back cover of either advert or additional editorial - 
4 x A4 pages.

WEB BANNER ADVERTS (Please note, these are maximum sizes)
Home Page Super Banner: 1240 pixels wide x 586 pixels high
Banner Advert full: Landscape: 1160 pixels wide x 150 pixels high 
Banner Advert full: Skyscraper: 428 pixels wide x 1024 pixels high 
Banner Advert half: Landscape: 560 pixels wide x 150 pixels high 
Button Advert: 153 pixels wide x 100 pixels high

YEAR PLANNER ADVERTS
SMALL  87mm (w) x 33mm (h)
MEDIUM  87mm (w) x 72mm (h)
LARGE (LANDSCAPE)  185mm (w) x 72mm (h)

WALL MAP ADVERTS
SMALL  87mm (w) x 33mm (h)
MEDIUM  87mm (w) x 72mm (h)
LARGE (LANDSCAPE)  185mm (w) x 72mm (h)

4-PAGE GATEFOLD

To ensure the best reader experience, Gatefold 2 plus Gatefold 3 would be preferable to be 
designed as a spread as the example below. Click on front cover for online example.

GATEFOLD 1 
(front cover)

210mm x 297mm

GATEFOLD 2 
(inside front cover) 
210mm x 297mm

GATEFOLD 3  
(page 1) 

210mm x 297mm

GATEFOLD 4  
(page 2) 

210mm x 297mm



BESPOKE PACKAGES: A tailor-made package can be created just for your company by our experienced Account Managers. 
which includes choices from our huge range of marketing options.
GREAT DISCOUNTS ARE AVAILABLE WITH THE BESPOKE PACKAGES

ONLINE ADVERTISING
RATE CARD

 1 EDITION  
MAGAZINE ADVERTS
DOUBLE PAGE SPREAD £1,850  
FULL PAGE £1,050  
HALF PAGE £850 
QUARTER PAGE £550 
EIGHTH OF A PAGE £375 

INTERACTIVE LINKS £350  

SPONSORSHIPS
MINI £950
REGULAR £1,500
SUPER LARGE £2,500 

COMPANY PROFILE £950

SPONSOR ‘LIVE ONLINE’ NEWSLETTER £900
  
OFFSHORE WIND MAPS 
SMALL ADVERT £300
MEDIUM ADVERT £400
LARGE ADVERT £500

YEAR PLANNER 
SMALL ADVERT £300
MEDIUM ADVERT £400
LARGE ADVERT £500

ADDITIONAL MARKETING
4-PAGE GATEFOLD £2,500
E-SHOT £650
ARTICLE REPRINT £POA

WEBSITE ADVERTISING 1 X MONTH 1 X YEAR
BUTTON £125 £1,250
BANNER HALF £200 £2,000
BANNER FULL £300 £3,000
HOME PAGE SUPER BANNER £900 £9,000

COMPLETE DESIGN SERVICE from £50 (POA)

All adverts designed by us are fully interactive online, so will link to your website and email addresses allowing you to 
monitor your response:  • Adverts • Brochures  • Marketing • Corporate Branding




